	Course information

	Course name
Choose an attractive, discoverable name. 👉 Read Guide
	Business Fundamentals: Planning, Principles, and Practical Approaches

	Course description
	This introductory course provides a clear, accessible foundation in business planning, core principles, and practical approaches for beginners. Designed as the first course in a two-part business series, it focuses on building confidence, understanding essential concepts, and developing a simple, realistic business plan. The emphasis is on learning how businesses work, how ideas become viable ventures, and how to take informed first steps — without advanced financial modeling or complex strategy.

	Audience
What do you know or assume about your learners, e.g. level, interest, industry, location? 
	This course is designed for beginners who are new to business or entrepreneurship. Learners may have an idea, passion, or early concept but little to no formal business training. It is ideal for first-time founders, creatives, career changers, and individuals seeking a practical introduction before progressing to a more advanced business course.

	Course objective
Summarize the main objective. This will be displayed on the landing page.
	The objective of this course is to introduce learners to fundamental business concepts and planning principles in a supportive, beginner-friendly format. By the end of the two-week session, learners will understand how basic business is structured, how to think through feasibility, and how to outline a simple business plan that prepares them for next steps or continued learning in an advanced course.

	Learning outcomes
List the desired learning outcomes. These will be displayed on the landing page. ▶️ Watch Tutorial
	By completing this course, learners will be able to:
· Understand basic business terminology, structures, and planning concepts.
· Explain the purpose of a business plan and identify its core components.
· Describe a simple business idea, value proposition, and target customer.
· Recognize basic market considerations and competitive awareness without advanced analysis.
· Outline a starter-level business plan that demonstrates clarity and readiness for further development.

	Modules
Modules are groups of pages. Pages contain the content & activities that learners will interact with.
	1. Introduction to business fundamentals
Introduces what a business is, how businesses create value, and common types of business models. Learners gain a high-level understanding of how ideas move from concept to operation.
2. Understanding business plans and business models
Explores the purpose of a business plan, what it includes at a beginner level, and how business models support sustainability. Focus is on simplicity and clarity rather than complexity.
3. Customers, markets, and basic competition
Covers foundational concepts related to customers, target markets, and competitive awareness. Learners practice identifying who they serve and why customers would choose them.
4. Operations, money basics, and next steps
Introduces basic operational considerations, simple revenue and cost concepts, and practical next steps. Learners connect ideas to action without advanced financial or operational depth.

	Course structure and schedule
	Duration: 2 weeks
Format: 4 sessions, 2 hours each (8 total hours)
· Session 1: Introduction to business fundamentals
· Session 2: Business plans and business models (starter level)
· Session 3: Customers, markets, and basic competition
· Session 4: Operations, money basics, and bringing it together



